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THE NEXT 100 YEARS
ARE READY FOR TAKEOFF.







Become an integral part in launching the next 100 years of the
Selfridge Air National Guard Base. The Selfridge Open House
and Air Show gives attendees a thrilling, up close and personal
experience with the finest military aircraft in the nation and
the great American ingenuity behind them. It's our way of
celebrating one of the oldest air fields in the United States and
the courageous men and women who have served

or are currently serving our country.




As a marketing partner, your brand will be seen by an estimated
200,000 plus extremely engaged show attendees, as well as
500,000 fans streaming the show online. Plus, sponsors will enjoy
significant exposure through our marketing and social media
efforts. Because we are a non-profit, 100% of your sponsorship
money Is tax-deductible, with all the profit going toward making a
positive difference in the Selfridge community. See how you can be
part of this extraordinary event today.







WHO
ATTENDS
OUR AIR
SHOW?
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Survey Question: Do you currently hold a pilot’s license? Survey Question: Are you currently taking flying lessons?
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' PUBLIC PARKING & TRANSPORTATION SPONSOR

COST // $20,000
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Branding opportunities at all 4 Qasis locations
chalet for both days
1/2 page ads

COST // $35 000
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/ | THE OASIS OPTION 2

Branding opportunity for individual Oasis locations
1/4 page ad

COST // $5,000 to $7,500



/ | SPONSOR OF ACTS

Sedy ridge
h =
=~

MUNAUE Al AV RUW

VIENNIIUN UN LIVE AR oMUY DRUADUVAY
PAGE AD COST // $5,000/ACT




o

/'/ LIBERTY FLIGHT




| 1CALIIT LG L GOl b & 1010 18l | 5L

ViWel Gl 1Y 18

- !
JL A1GL JdddSES 10U : 'uc _Bxks

— ﬁ.nn—» .-u-..-——-:--q-l“.‘...&.ﬂn:g e L ro—L-
T g .

- —

-y i — | W a1




VETERAN’S AR=* =" NSOR [ //

ented by xxxx

> t0 this area
unications)

ess release
nal efforts
[ program

aming rights: Veterans Zone p

antion | s rela
ebsite; al co

jcatec
Dromc
line

A OF PR PERTY

e pere <=2 m




/7 [ stem sponson |

Naming hts (If ye | th

Mention all commui. g to this area
(website, sss releases, digital com=- =115

On-sitesig. "~  _.cis
% page ad in event program

Ability to pass out company logo'd items $10,000 each or $25,000 for all 3
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DETROIT

CONTACT UsS:
WGDIEHL24@GMAIL.COM









